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The Importance of Partnership

Informed and 
Active Patients

Regulatory/Payer 
Landscape

Need to 
systematically 

embed the patient’s 
voice into product 

lifecycle

Patients are more informed and active 

than ever before
• Savvy Consumers who are impatient  and 

aren’t waiting for us to invite them

• “Nothing about us without us”…Activism 

not limited to Rare Diseases and Oncology 

• See themselves as “payers” who should 

have a say in development of medicines 

and policies

Patients are influencing the Regulatory 

and Payer landscape
• FDA, EMA, MHRA are establishing 

expectations for integrating patient centricity 

into the development process

• Marketing approvals are at risk if we don’t 

integrate the patient’s insights Regulators are 

considering

• Patients are advising payers about which 

PROs are most important to them and should 

be included in their assessments

• Payer decisions are at risk if we don’t integrate 

the patient’s insights Payers are considering

• Patients are advocating for public policies 

(pricing, reimbursement and drug supply 

issues) to ensure access and we need to be 

part of the conversation

Need to systematically embed the 

patient’s voice in our products’ lifecycle 

to maximize the value of our products 

and limit asset attrition
• Satisfy changing Regulatory, Payer and Patient 

requirements

• Reduce protocol amendments and improve 

protocol feasibility

• Increase Clinical trial enrollment and retention  

• Improve adherence

• Design product enhancements
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Patient Insights Across the Clinical Research Continuum

https://ctti-clinicaltrials.org/our-work/patient-engagement/patients-groups-clinical-trials/

https://ctti-clinicaltrials.org/our-work/patient-engagement/patients-groups-clinical-trials/
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Operationalizing Patient/Advocacy Partnering at Pfizer

• What Goals Did We Set?

• Communicate Existing Resources for Global Product Development (GPD) Teams

• Key colleagues, tools & platforms

• Build New Capabilities and Legal Framework to Enable Easier Engagement

• Demonstrate Impact of Patient Engagement/Advocacy

• Pilot tools & methodology in 2-3 clinical programs with required GPD patient 

engagement to measure study impact

• Identify Gaps & Make Recommendations for the Best-in-Class Capability to Engage 

Patients in Development

• What was the Result?

• Teams know when & how to engage patients in development

• GPD colleagues lead teams in consistently 

engaging patients [codified]

• Teams know how to incorporate feedback to realize value

• Fewer protocol revisions, improved recruitment, retention and compliance

• Improved patient experience
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Pfizer Patient Centricity Hub: Making Patient Insights Accessible

• The Patient Centricity Hub enables study 
teams to engage patients to demonstrate 
impact. Includes capabilities to help 
Identify existing resources available for 
Pfizer study teams

• We’ve deployed these tools for study 
teams to make partnerships easy and 
patient insights accessible

In Pfizer Global Product Development, all 
clinical teams consider key, patient centric 
questions as they develop new protocols

• Have you discussed protocol with patients 
and/or their representatives? Does 
protocol have relevant patient-centric 
viewpoints?

• How do the complexity and timing of 
treatments or clinical assessments, or 
duration of participation, affect the 
patient?



6

Industry Collaboration – TransCelerate Patient Experience Team



Copyright ©2020 TransCelerate BioPharma Inc., All rights reserved. 

Patient Protocol Engagement Toolkit (P-PET)

➢ User Guide ➢ Resource Guide

➢ Templates

View & download toolkit at: Transceleratebiopharmainc.com/patientexperience/

https://transceleratebiopharmainc.com/patientexperience/
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Pfizer’s Commitment to Patient Engagement has never been stronger

1. We commit that the participants in our clinical trials will reflect the racial demographics of 
the countries and communities in which we conduct our studies

2. We commit to expand awareness and access to our clinical trials and to improve the 
experience of our participants

3. We commit to share our knowledge more broadly

4. We commit to fully embrace digital tools for speed and quality
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Questions?

Thank You
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